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Problems to solve

● No designer identity, 
branding, or celebration of the 
designer

● Information isn’t clearly laid 
out or easy to access

● Doesn’t encourage the user to 
visit or stay on the site
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Current website



Goals of Redesign

Seamlessly translate Vignelli aesthetic 
with RIT’s branding guidelinesVignelli x RIT 1
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Reorganize the journey for easier 
navigation and findability.

Bring novel exciting UI elements 
to increase engagement 



How we meet goals

Include key distinct branding 
elements of both parties. 

Typography changes of weight       
and size 

Color pallet changed to red, white, 
and black

Images of the Vignellis

Vignelli grid for element spacing

Navigation reorganization 

Condense and reformat 
information so there’s no hidden 
pages within pages.

Overhaul of the “Collections” page 
to be a searchable infinite timeline.

Innovative use of RIT’s square 
elements and the Vignelli grid
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Design Inspiration
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Wireframes
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User Flow
Depiction of the pages’ topics and connection with each other.First bare-bones layout of site elements
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Vignelli Grid Use
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Showcase 
of the 
new site…
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Product showcase

Above the fold of the new site’s 
landing page

On hover for the 
navigation boxes
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Product showcase

Below the fold of the new site’s 
landing page
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Product showcase

Legacy page
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Footer



Product showcase
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Collections page - timeline



Product showcase
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Collections page
Timeline with artwork pop up



Product showcase
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Collections page
Timeline with poster pop up



Product showcase
15

Full play through of the site
(click play in the left box)

https://docs.google.com/file/d/1OpLtOVTS9Z9WZEOtMHGhf1jqZ2KOtKDi/preview
https://docs.google.com/file/d/1OpLtOVTS9Z9WZEOtMHGhf1jqZ2KOtKDi/preview


Thank 
you
Questions?
Critiques?
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